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Introduction

The Department of Management oflers Bachelors ofBusiness Administration that preparcs
students to pursue a carcer in different areas of business administration by broadening their
knowledge and enhancement of skills. The program aims at honing the technical, human
and conceptual skills of the students which are required for managerial decision-making in
today’s global economic scenario. It provides exposure (o the students in the multiple areas
of General Management, Accounting, Financial Management, Human Resource
Management. Marketing Management, Production Management, Information Technology
and Computing.The BBA Course prepares students for job positions in accounting,
budgeting, personnel, payroll, computer systems, administration, marketing, sales, finance,

exports, imports and operations.

The department offers a comprehensive curriculum with a learner centric education that
gives our students a holistic development. The department has highly dedicated facu lty
members who strive for excellence in education and provide excellent classroom teaching

with emphasis on practical learning.

The faculty members strive hard to make our students successful and our Class Advisors
provide all necessary support. The "At Risk Committee” will also be monitoring our
students to provide appropriate guidance to students who find it difficult to cope up with

the curriculum.

While every effort is made to enhance learning skills. it is also a student’s responsibility to

work hard, explore and make use of all the facilitics provided by the College.

Admission Criteria

Students requiring admission to the Bachelor in Business Administration Course Candidate
must have passed Qualifying Examination {with minimum 50% marks in aggregate) with
English and 4 other subjects. The candidate must pass the entrance test and personal

interview conducted by the College. The subject of entrance test is English. The candidate
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having exceptionally high marks in Qualifying Examination may be exempted from
appearing in the entrance test.

Candidates who have passed IELTS exam in Band 6 to 9 are exempted from English
entrance test. The students who successfully complete the requirements of the Foundation

Programme at WCAS are exempted from entrance tests.

Award and Duration:

No. Award Duration Units
) o i R 3 Years
1 Bachelor of Business Administration _ 3 42
(Full Time)
i ) ) 3 Years
2 | Bachelor of Business Administration _ _ 42
- (Part Time — Fast Track)
) . ) 4.5 Years
3 | Bachelor of Business Administration . 42
( Part Time — Normal Track )
5 , g oo 2 years
4 | Diploma in Business Administration ) 28
(Full Time)
: , y . - 3 years
5 Diploma in Business Administration 28
( Part Time — Fast Track )
_ . _ . L 3 Years
6 Diploma in Business Administration 28

( Part Time — Normal Track )

Diploma in Business Administration is available as exit plan from Bachelor of Business

Administration.

Academic Year
WCAS academic year is from September to May. Monsoon (MO) session is from
September to January, Spring (SP) session is from February to May. Students who have
backlogs and have not passed one or more subjects may normally take summer semester

exam during the summer session.
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Applications forms for entry to the program are normally accepted during the months of
May — August every year.

Application form can be collected from the Admission and Registration Department or
downloaded from the website http://www.waljatcollege.cdu.om/

Executive Masters in Business Administration EMBA Course has two intakes, one in

Monsoon and one in Spring.

Summer Session - Backlogs
Students who have failed any subject can register for the summer session in order to pass
that subject. Students should register for the summer semester within seven (7) working

days from the date of declaration of the results.

A student who has got a D or F grade can register for a maximum of four (4) subjects
during summer. No subjects with F* grade can be registered during summer session.
Summer session academic schedule is notified onthe College website and on
the College notice board. It is the responsibility of the students to make use of these
summer classes.

Students having more than eight units backlogs in an academic year will not be permitted
to register for the subsequent regular semester and will have to register for special semester
to clear their backlogs.

Students, who have completed their full Course duration, but still have backlogs, cantake
Non-Collegiate (NC) exams or register for the Special Summer session to clear their
backlogs.

Students are advised to contact Head of Department or Class Advisor for more details.

Learning Outcomes:
The Course provides opportunities for students to develop and demonstrate knowledge,
skills, qualities and other attributes in the following areas. By the end of the course

students will be able to:

Knowledge Orientation:




* Management Concepts: Acquire contemporary business knowledge in the arcas of
Marketing, Human Resources, Finance and Production Management.

* Analytical Approach: Demonstrate analytical abilities to solve business related
problems.

o IT knowledge: Apply the knowledge of IT applications in various domains of
business.

* Knowledge of business laws and practices: Demonstrate understanding of
commercial law, labour law and local business practices,

Skills Orientation:

* Communication Skills: Demonstrate the ability to communicate effectively in oral
and written modes of communication.

* Problem solving: Analyse and solve different management related problems.

* Human Skills: Indicate the ability to deal effectively with different individuals and
groups.

¢ Functional skills: Apply domain specific knowledge in practice

e Team Work:Demonstrate ability to work effectively in teams.

Attitude Orientation:

* Adaptability: Manage with flexibility, sensitivity, especially within teams of
individuals with diverse socio-cultural backgrounds.

o Self Confidence: Build the ability to utilize knowledge effectively and independently
with self confidence. Demonstrate the ability to conduct oneself with dignity in the
workplace and socicty.

¢ Open minded: Exhibit openness for learning and improvement.

Teaching and Learning Methods

¢ Theoretical knowledge and understanding of management will be achieved through

class room lectures, faculty seminars, guest lectures, student presentations and also by
directed study of appropriate journal based articles.

Subject-specific and practical skills will be developed through formal teaching.
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e Key research skills such as research design, statistical analysis and research ethics
will be learnt through rescarch projects.

» Intellectual skills will be practiced and demonstrated through the project viva voce
and student presentations at seminars.

o Transferable skills, such as oral and written communication skills, will be developed
through students’ participation in various conferences, symposiums for oral

presentations, poster presentation of their research work and also report writing.

Assessment methods

The student's theoretical knowledge will be assessed in:
* Two cycle tests comprising of 1 hour exams,

* One end semester examination of 2 hours duration

e Assignments relating to material covered in lectures

Referencing

The BBA Course follows the APA (6" edition) style of referencing.

Students are advised to cite all references using the APAstyle of referencing when writing
their assignments or project reports. Work which is not referenced will be accused of

plagiarism and will lead to disciplinary procedures according to unfair means policy.
Plagiarism, Collusion, Cheating and other unfair means

Plagiarism is the act ol claiming or representing someone else work and/or ideas as one’s
own. Plagiarism is a very serious offence and will be dealt with in a severe manner.

WCAS uses the Turnitin software to verify/identify similarity.

Collusionis the act of passing on another students work as your own. Collusion is also a

very serious offence and will be dealt by the College very strictly.

Cheatingis the act of copying another student’s work and passing it as your own

especially during exams. There are various forms of cheating like writing in your
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calculator, writing in vour hand/palms, bringing small chits etc. WCAS condemns all
forms of cheating. Kindly note that ‘attempting’ to cheat is also called ‘cheating” and all
forms of cheating will be dealt with severely.

Students, you can discuss your assignments with friends and take input from teachers but
the work submitted must be YOUR OWN. Please refer to the class advisor if you are not
sure about plagiarism, collusion, cheating or use of any other unfair means. WCAS will
strictly follow the unfair means policy on plagiarism, collusion, cheating and all other

unfair means used Lo ‘pass’ an exam, assignment, project or test.

Attendance and F~*

A minimum of 75% attendance is compulsory in all subjects. Students having less than
75% will be awarded F* (F star) grade which means ‘failed due to shortage of attendance’.
Subjects in which students have been declared failed due to shortage of attendance (F*
Grade) have to be registered again in a normal semester provided the subject is being
offered in that semester and successlully completed with the attendance requirement in

order to pass the subject.

Key Contacts

Name Designation Phone No. Email
Dr. Mohan Varma Dean 24449193 | dean(@waljat.net
; . 24449194 S—_—
Dr. Alok Kumar Kushwaha | Assistant Dean axtn 124 asstdean@waljat.net

24449194 | hodmgti@waljat.net

Mr. JyotiKumar Chandel Head of Department

Extn 236
: 24449194 ;
. Hanna a : ality qelwaljat,
Ms. Hannah Manogaran Quality Controller st 104 cl@waljat.net
4 "
Ms. HusnaMughairy Students Affairs Manager ;:tj:igé?4 husna@uwaljat.net
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Faculty and Subject List

Extn
S.No. Faculty Name Subjects Handled No. Email
Mr. Jyvoti Kumar -
1 Chandel BBA-601, BBA-101 236 Jyoll@waljat.nﬁl
2 Mr, MithunShrivastava BBAS(O8. BBAGOI,BBAG22 240 | mithun@waljat.net
. BBA-302, BBA-609,BBA- " ;
r i L 4 ’ 23 syed@waljat.
3 Mr. Syed Aulia 509, BBA-409 239 syed@waljat.net
4 Dr. Niraj Mishra EIB'FA 20, B4, B 234 | niraj@waljat.net
5 Mr.Sushil Kumar BBA301, BBA308,BBA40S 235 | sushil@waljat.net
AS S ;
6 Dr.SeemaVarshney E.E\ 09 BRAGL, REA 243 | seema@waljat.net
BBA 102, BBA 203, BBA .
; ; - )
7 D NiipiieSe 404 219 nupur(@waljat.net i
8 DrSrilekhaGoveas BBA303.BBA205,BBA403 324 srilekha@waljat.net
. BBA 102,BBA104,BBA e S
9 Ms. NeeluferAslam 203,BBA 404 325 | neelufer@waljat.net
4 303 = .
10 Ms, Kusumlata Mishra EUE;AIO »BBA:303, BEA 320 kusum(@waljat.net
| M PrashantRumar | gpagos, BBAG22 BBAS02 | 327 | prashani@waljatnet
12 Dr. A. Prakash BBA-304 328 arockiamprakash@waljat.net
; BBA 302 BBA 501 BBA
13 | Dr. G. P. Mishr 32
' - e 408 BBA 617 e dr.gpmishra@waljat.net
2
14 | Dr. Arvind Hans E&,‘* 0, BERSGE AR 330 | arvind@waljat.net
- BBA10I, BBA302,BBA6G0S e i
3 2 ; 4 # 3 (o acowaljat,
I8 Ms. Blossom Chirstina BBA408 331 hristina@waljat.net
16 Ms. Sameena BBA304,BBA403 333 sameena@waljat.net
- : BBA-101, BBA-308,BBA- “ :
17 | Mr.Sultan Khan 408, BBA-208. BBA-40 263 | sultanf@waljatnet
; . : BBA 302,BBA 308,BBA ; ; T
18 | Dr. PrashanthRastogi 201.BBA 208.BBA 617 237 | dr.prashantrastogi@waljat.net
19| Ms.AkratiKaul BBA 210 BBA 402 342 | akrati@waljatnet
20 Ms. Smita Prasad BBA209 222 smita@waljat.net
2] Ms. IndraniBasu BBA209 228 indrani@waljat.net
22 | Ms. Cimi Thomas BBA207, BBA402 339 | cimi@waljat.net
23 | Ms. Vallikannu BBA402 338 | valliganesh@waljat.net
94 | Ms. Alycia BBA305 341 Alycia@waljat.net
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COURSE OFFERING (BBA-Full Time)

SN SEM-1 SEM-2 SEM-3 SEM-4 SEM-5 SEM-6
B BRA-402 INTRODUCTION RBA-601
BHA 101 GENERAL RRA-201 R > Lkl BRA -50]
-, } -8k % ! . = 4 3 e - - a i (l- ik "
| PRINCIPLES OF ORGANIZATIONAL B':;\t.f‘,ifl'o‘l{ﬁiﬁ:; H “; Iﬁkjlélwlimﬂf%; “ ENTREPRENEURSHIP ’I‘Hf:n;";f,{"ﬁgrg
hR B iy ™ >, [ 1 * h Q " T &
MANAGEMENT BEHAVIOUR Aot aiices & SMALL BUSINESS el
Bliciats BBA-302 BBA-502 BBA-6U5 BANKING
g BBA 102 BUSINESS QUANTITATIVE HUMAN RESOURCE BBA-403 MANAGEMENT - ol ON O & & AN
2 STATISTICS TECHNIQUES IN e || SEONEGLDRGERT | e s || AL
e MANAGEMENT TRADE & BUSINESS PRACTICES
P RRA-205 BASICS OF RBA-303 RRA-404 BEA-505 DATABASE BBA-607
3 Poiel M FINANCIAL LEGAL ASPECTS OF FUNDAMENTALS OF DESIGN & INTERNATION AL
AR MANAGEMENT MANAGEMENT OPERATIONS RESEARCH MANAGEMENT FINANCE
s i RBA-305 INTRODUCTION
. - e ) BBA-304 TO MATERIALS . e BBA-608
: O 207 P AMME? 506 PROJE
4 Gl cen RRISIUEIROCIIMING | wrRonoc ORI MANAGEMENT & el tin MANPOWER
St 4 FINANCIAL MARKETS PRODUCTION AL ' PLANNING
e d MANAGEMENT
BBA 107 o e RRA-305 BHA-106 COMPUTER - I RBA-609
5 PROGRAMMING LAB - BBA;;TR’;(‘E_?I‘&[ELL]" W INTRODUCTION TO APPLICATION / e A"HE\%ML L& INDUSTRIAL
1 : 1 JAVA PROGRAMMIN MULTIMEDIA LAB. RELATIONS
" BBBLIOS BUSINESS BBA 209 BUSINESS i éﬁﬁ ETVA Bgl’;‘\g’fsﬁﬁw& BBA-508 E- | BBAGIS PROJECT
COMMUNICATION - | COMMUNICATION-II Tesssaliun sl M e COMMERCE MANAGEMENT
i BBA 210 INTRODUCTION | BBA-308 PRINCIPLES BBA-09 BUSINESS HUiEI‘}_i??'I'Y wgiﬁ_ﬁgm
TO € PROGRAMMING OF MARKETING - 11 ETHICS S ol s e
i BBA 620 PROJECT
R
BEA 622
9 SERVICES
MARKETING
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Subject Specifications

Semester |

Subject Code Subject Name Units I:}Ec

General Principles of

BBA 101 Management 1.0 12

BBA 102 Business Statistics 1.0 16

BBA 104 Business Economics 1.0 20

BBA 105 Introduc%ton to Business 49 24
Accounting

BBA 107 | Programming Lab | 0.5 27

BBA 108 Business Communication-I 1.0 30

Total 6 units
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Department of Management

Subject Specification

Subject Title:General Principles of Manageme}lt
Subject Code:BBA 101 Semester:]
Session:Monsoon (MO) Units:T

Subject Coordinator: Ms. KUSUM MISHRA

Other F:_u;llty Members: Mr. JyotiChandel, Mr. Sultan Khan,

Dr.PrashantRastogi, Mr. Sulaiman

Compulsory/Elective: Compulsory

Objective:
To give an introduction on the basic principles of management, management process,

Skills required at various levels and the functions of management namely Planning,
Organizing, Staffing, Directing and Controlling. The student is required to understand
the management process and to practice by using the given information of information
found in the book. Students are required to work in groups during tutorial sessions (o
solve problems in an open ended class room environment, which will impart team
working skills, communication skills and ethically responsible students, thereby

laying foundation to successfully practice management profession.

Syllabus:
I; Introduction to Management: Definition, Nature, Types of Managers,

Managerial skills and Levels, Basic Functions of Management.
I Evolution of Management Theory: Scientific Management—F. W. Taylor,
Henry L Gantt, Frank and Lillian Gilbreth, Theory of Henry Fayol, Fayol'svs

Taylor’s comparison. Behavioural Model of Management (Hawthorne

studies), Modern Theories of Management (Systems Management School,

' Situational Approach School)

| .

(1L Planning: Definition, Nature, Importance, Types of Planning (from Koontz-

Weihrich), Steps in Planning (from Koontz-Wiehrich), Planning Premises
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IV. Organising: Concept, Definition, Formal and Informal Organisation,

Organisational Structure (Functional Organisation, Product/ Market

Organisation and Matrix Structure), Span of Management (concept and factors

influencing the Span of Management), Delegation of authority

V. Staffing: Definition, Factors affecting Stalling—The External and Internal

Environment Identification of Job Requirements Job Design, Recruitment,

Selection (process and limitations of  Selection Process)
V1. Leadership: Definition, Leadership Characteristics
VII.  Directing: Meaning of Motivation, Primary Motives, Secondary Motives,

General Motives

VIIL.  Controlling: Meaning, Need of Control, Control Process, Traditional Control

Devices

Learning Outcomes:
After studying this subject, the students should be able to
[ Understand the management, nature of management, significance and

objectives of management.

Il Analyze the ways in which an understanding of management theory in the past

can influence current and future management practice.
[l Understandthe functional arganization how planning has led to its success

noting the effect of the different types of planning.

IV Understand organization as a basic structure using organizational diagram.

V  Understand the methods process of staffing
VI Understand leadership characteristics and the various leadership styles.

VII Understand Directing, motivation, Motivation Theories

VIII  Analyse the concept, need.process of control in management and identify the

major traditional control techniques

Teaching and Learning Methods:

Class room lectures. faculty seminars, invited lectures, tutorials and assignments.
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Contact Hours:
Lecture — 36 hours
Practical — NA

Private Study — 2 hours /weck

Assessment Methods:

Exam Percentage | No of hours Learning Qutcome
Assessed

Cycle Test | 20% 1 hour [, 11

Cycle Test 11 20% 1 hour. [, 1V,

Assignments 10% [-V

End Semester Examination 50% 2 hours -V

Subject Pass Requirements:

A candidate has to secure grade C or above (total marks 40% or above) to pass ina
given subject. Grade D and F are treated as Fail and the candidate has to reappear in

the subject.

A student will be awarded “D” grade, even if the total marks are 40% or above in a
subject if he/she obtains less than 20% marks either in Internal evaluation (10 marks

out of 50) or in the End Semester Examinations (10 marks out of 50).

Student is required to have a mandatory attendance of 75% failing which he/she shall
q Y 2

be awarded F* grade (declared failed due to shortage of attendance).

Text Books:
a)Koontz, H. and Weihrich, H, Essentials Of Management (Tata McGraw Hill: New
Delhi)

b) Bose, D. Chandra. Principles of Management and Administration, (Prentice Hall
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India: New

Delhi)

¢) Stoner, Freeman and Gilbert, Management (Prentice Hall of India: New Delhi)

Reference Books:

a) Luthans, F. Organization Behaviour (McGraw Hill: New Delhi)

Additional Books:

a)L.M.Prasad — Principles and Practice of Management (2001) Sultan Chand and
Sons - Edition- 5

Department of Management
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Subject Specification

Subject Title:Business Statistics

Subject Code:BBA 102 - “Semester:1

Session:Monsoon (Mb) - | Units:!

Subject Coordinator: Dr. NupurSen

Other Faculty Members: NA

Compulsorv/Elective:Compulsory

Objective:
The objective is to develop an effective understanding of the basic statistical tools used in

management and to provide the students with a practical knowledge of how to apply statistics

in business and management areas.

Syllabus:
I. Basic ldeas in Statistics:
Definition, Function & Scope of Statistics. Collection and Presentation of Data.
Classification, Frequency Distribution, Diagrammatic and Graphic Presentation ofData.
2. Measures of Central Tendency:
Arithmetic Mean, Weighted A.M., Median, Mode, Geometric and Harmonic Means and
their Merits and Demerits. -
3. Measures of Variation:
Range, Co-efficient of Variation Lorenz Curve. Quartile Deviation, Root Mean Square
Deviation, Standard Deviation
4, Correlation Analysis:
Methods of Studying Correlation for Grouped and Ungrouped Frequency
Distribution.
5. Regression Analysis:
Equation of Regression Lines for Grouped and Ungrouped Frequency Distribution,Standard
Error Estimate,
6. Index Numbers:
Types of Index Numbers and Methods of their. Construction, Tests for Perfection Base
Shifting,
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7. Business Forecasting through Time Series Analysis:

Time Series and its Components Linear and Non-linear Trend, Seasonal Variations and
Irregular Variations and their Measurements.

8. Basic Concepts in Probability:

Counting Rules, Permutations and Combinations. Venn Diagram, Events, Set Operations on
Events, Dependent and Independent Events, Definition of Probability, Cenditional

Probability, Addition and Multiplication Rule of Probability, Bayes® Theorem.

Learning Qutcomes:

After successful completion of this subject student will be able to
[.  Systematize and recapitulate data using suitable expressive statistics and
graphical methods.
II.  Understand the basic concept of Central Tendency and its application in business
context.
11I.  Develop an effective understanding of the basic statistical tools used in
Illﬂllﬂgl‘,‘]ﬂﬂﬂl.
IV.  Understand and interpret multiple correlation analysis and use it in business
decision making.
V.  Understand and apply the linear and non-linear regression. analysis in business
perspective.
VI.  Recognize, classify and use various methods of index number solving a problem
in business and management areas.

VII.  Analyze and describe business data with the help of time series analysis in
making effective business decisions in areas like Operations, Finance, Marketing
and Management.

VIII.  Understand the concept of probability and be able to calculate probabilities
essential in order to perform statistical inferences and application in a business

perspective.

Teaching and Learning Mecthods:

Class room lectures, faculty seminars, invited lectures, tutorials and assignments.
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Contact Hours:
Lecture — 36 hours

Practical — NA

Assessment Methaods:

Exam Percentage | Noof hours | Learning Qutcome
. Assessed
Cycle Test | 20% 1 hour [, 11
Cycle Test [1 20% I hour 1, IV,
Assignments 10% -V
End Semester Examination 50% 2 hours Y
|

' Subject Pass Requirements:

A candidate has to secure grade C or above (total marks 40% or above) to pass in a given

subject. Grade D and F are treated as Fail and the candidate has to reappear in the subject.

A student will be awarded “D” grade, even if the total marks are 40% or above in a subject if
he/she obtains less than 20% marks either in Internal evaluation (10 marks out of 50) or in the

End Semester Examinations (10 marks out of 50).

Student is required to have a mandatory attendance of 75% failing which he/she shall be

awarded F* grade (declared failed due to shortage of attendance).

Text Books:

Gupta and Gupta, Business Statistics. (Sultan Chand & Sons: New Delhi).
Reference Books:

a)Das, N.G. Statistical Methods (.M. Das & Co.: Kolkata).

b) Hogg, Introduction to Mathematical Statistics (Pearson: New Delhi)
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Additional Reading:

Chandan, J. Statistics for Business Economics. (Vikas: New Delhi)

Department of Management

Subject Specification

' Subject Title: Business Feonomics

Subject Code: BBA 104 Semester: |

Session:Monsoon (MQ) ;
| Units:1

Subject Coordinator: KusumLata Mishra

Other Faculty Members:NeeluferAslam

Compulsory/Elective: Compulsory

Objectives:
After studying the study material the students will be able to understand what is
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« The basic concept of micro economics
s Intreduction to fundamental economic and principles of economics

o Application of economic theory to improve business decision making

S}-‘Ilal_:us:—.
Module 1. Nature and scope of Managerial Economics:
Meaning and Characteristics, Scope of Micro and Macro Economics Purpose of

Managerial Economics in Business Decision Making

Module 2.Demand:
Law of Demand-Demand Curve. Movement vs Shift of the Demand Curve,
Determinants of Demand, Elasticity of Demand (Types-price, income and cross

elasticity, Measurement of elasticity of demand)

Module 3. Theory of Consumer Behavior:
Cardinal Utility Theory (assumptions, law of diminishing marginal utility, law of equi-
marginal utility, consumer’s equilibrium, derivation of demand curve), Ordinal Utility
Theory (assumptions, meaning and properties of indifference curve, marginal rate of
substitution, consumer’s equilibrium, income consumption curve, price consumption
curve, income & substitution effects of normal goods under Hicksian approach, derivation

of demand curve).

Module 4.Demand Forecasting:
Purpose, Techniques (survey method, statistical method-trend fitting, econometric

regression method)

Module 5. Theory of Production:
Production Funetion (meaning), Law of Diminishing Returns, Three stages of Production

in Shert Run, Producer’s Equilibrium in Long Run, Law of Returns to Scale
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Module 6.Theory of Cost:
Types, Short Run Cost Curves, Long Run Average Cost Curve, Cconomies and

Diseconomies of scale

Module 7Market Structure:

Perfect Competition (features of pure and perfect competition,  determination of price,
short and long run equilibrium of a firm, shut down point and its significance). Monopoly
(features, causes, short run equilibrium of a firm, concept & conditions of Price
Discrimination, Third degree price discrimination), Monopolistic Competition (features,

short and long run  equilibrium of a firm),

Learning Qutcomes:

After successful completion of this subject student will be able to

I To learn about the characteristics and scope of Managerial Economics. With

emphasis on using the concept of Business economics in business decision making

[ To learn about the law of demand and to understand about the determinants of
demand and also to understand the different types of elasticities and their

measurements

I To learn about the different types of utilities .To understand about consumer
behaviour with respect to Indifference curve in regards to their properties .Also

emphasis on demand forecasting.
IV To learn about the purpose and techniques of demand forecasting

V  To understand the production function and producers equilibrium, law of returns to
scale

VI To understand the different types of cost and to differentiate between long run and
short run average cost curve

VIl To understand the different types of market structure and how price is determined in
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these markets

Teaching and Learning Methods:

Lecture and assignments

Contact Hours:

Total contact hours : 36 hours
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Assessment Methods:

Exam Percentage | No of hours | Learning Outcome
Assessed

Cycle Test | 20% I hour 111

Cycle Test I 20% 1 hour 11 1V,

Assignmenls 10% -V

End Semester Examination 50% 2 hours -V

Subject Pass Requirements:

A candidate has to secure gradeC or above(total marks 40% or above) to pass in a given
subject. Grade D and F are treated as Fail and the candidate has to reappear in the subject.

A student will be awarded D™ grade, even if the total marks are 40% or above in a subject if
he/she obtains less than 20% marks either in Internal evaluation (10 marks out of 50) or in the
End Semester Examinations (10 marks out of 50).

Student is required to have a mandatory atlendance of 75% failing which he/she shall be

awarded I* grade (declared failed due to shortage of attendance).

Text Books:Varshney&Maheshwari. Managerial Economics (Sultan Chand & Sons: New
Delhi)

Reference Books:Samuelson, N., Economics (Tata-McGraw Hill: New Delhi)

Recommended Reading:Dwivedi, D. N, Managerial Economics (VikasPublishing House:
New Delhi)

Additional Reading:Dr. D.D Chaturvedi, & Dr. S.L.Gupta

Department of Management

Subject Specification
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|7Subject Title:Introduction to Business Accounting 1

Subject Code:BBA105 Semester:1
Session:MO .l Units: |

Subject Coordinator:Ms. Sameena Begum

Other Faculty Members: Dr. SoofiAsraMubeen

_Cumpulsur}'IElective:Cu:npulsmry

QObjective:
This subject should gives students a firm foundation in basic accounting principles and keep them

informed of changes in its methodology concerning particular aspects of the subject.
Accounting as an information system aids in providing financial information concerning performance of

business enterprise. It develops in students logical reasoning, careful analysis and considered judgment,

limited to the initiation level of the subject. J

Syllabus: ‘
1. Accounting:Basics of Accounting, Accounting Mechanics (Double Entry System, Classification,

Golden Rules, Concepts and Conventions. Indian Accounting Standards)

1. Journal Ledger and Trial Balance:l ournal: Meaning Advantages, Ledger meaning, Posting and
Balancing, Trial B-Objectives, defects locating errors and preparations of Trial Balance, Subdivision of

journal-daybook & Bills book. Ledger: Meaning, Posting and Balancing

11l Final Accounts:Trading Account, Profit and L.oss Account, Adjustments, Form of Balance Sheet,

Assels and their Classification, Liabilities and their Classification, Uses and Limitations

[V.Capital and Revenue Expenditure and Receipts:Rules for Determining Capital Expenditure and

Revenue Expenditure, Deferred Revenue Expenditure, Capital and Revenue Receipts, Capital and

Revenue Profit and Loss

V. Accounting for Non-Profit Organization:Accounting Procedures. Receipts and Payments Accounts,

Distinction between  Receipts and Payments Accounts, Income and Expenditure Account problems

VI. Depreciation: Meaning, Determinant Factors, Methods (straight line and diminishing balance and

significance

D’ll. Bills of Exchange: Parties to a Bills of Exchange, Types. Promissory Notes, Distinction bctwemﬂ
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Promissory Notes and Bills of Exchange, Dishonor of Bills, Bank reconciliation statement

Learning Outcomes:

111 Evaluate the Final accounts]

[l Prepare Journal ledger and Trial Balance

I Demonstrate Basic of Accounting and accounting mechanics

IV Differentiate between Capital and Revenue expenditure
V' Understand the accounting of Non ProfitOrganisation

VI Determine the factors and methods of Depriciation of Assets

VIl Categorize Parties to Bills of Exchange; Qutline the Reason of disagreement in

balance in Cash Book and Pass Book and make Reconciliation Statement.

Teaching and Learning Methods:

Class room lectures, faculty seminars, invited lectures, tutorials and assignments.

Contact Hours:
Lecture — 36 hours

Practical — NA

Private Study — 2 hours /week

Assessment Methods:

Exam Percentage | Noof hours | Learning Outcome
Assessed
Cycle Test | 20% | hour 1, 11
Cycle Test II 20% 1 hour [, 1V, VI
Assignments 10%
End Semester Examination 50% 2 hours [ = VII
/ NS
\(- .:. '”"“"'!.L-!i"
\v_'_ b ..
: , /'T
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Subject Pass Requirements:
. 1

A candidate has to secure gradeC or above(total marks 40% or above) to pass in a given
subject. Grade D and F are treated as Fail and the candidate has to reappear in the subject.

A student will be awarded “D” grade, even if the total marks are 40% or above in a subject if
hefshe obtains less than 20% marks either in Internal evaluation (10 marks out of 50) or in the
End Semester Examinations (10 marks out of 50).

Student is required to have a mandatory attendance of 75% failing which he/she shall be

awarded F* grade (declared failed due to shortage of attendance).

Text Books:

Hanif and Mukherjee, Modern Accountancy (Tata McGraw Hill: New Delhi)

Reference Books:

Sahaf, MA, Management Accounting (Vikas: New Delhi)

Additional Reading:
Anthony, R.N. Management Accounting Principles (AITBS: New Delhi)

Department of Management

Suhject Specification

Subject Title: ProgrammingLab 1
Subject Code:BBA 107 Semester:1
I_Ycar:Monsoun(MU) Units:1

Eﬂ)jcct Coordinator: Ms. AnuManchanda

Other Faculty Members:

LCompulsnryiElcctive:Cmn])ulsor}'

[—8 Page 26 of 147




Objective:
The aim of this lab is ta enable students to perform basic tasks related to computation such as
Microsoft Word, Excel and PowerPoint. Microsoft Word is required for documentation

purposes and Microsoft Excel is needed for calculation. Microsoft PowerPoint is popular for

creating presentations, slideshows, animation, special effects,

Experiments Performed:
Microsoft Word

I. Working with Files

(2]

. Working with Paragraphs

Lad

. Working with Text formatting

4a

. Working with Tools and Page Formatting

n

. Microsoft Word Tables
6. Using Mail Merge
7.Working with Graphics
8. Working with Charts

9. Working with Tools

Microsoft Excel

1. Waorksheets and Workbooks

2. Entering and Editing Data

3. Merging cells, Row size and Column size, Using Formulas, Formatting Cells:-Font size,
Font Color, Format number

4. Formulas and Function, Auto sum features, Format Data Tables, Apply Borders and

Pattern
S. Shading and formatting, Apply Pattern
6. Sorting data in an ascending and descending order , filtering the data
7. Creating and formatting Charts using Chart Wizard
Microsoft PowerPoint

1. Creating slides, Adding title, sub litle, Choose different design of slides, Insert pictures to

slides

?._)

[nsert diagram into slide, Apply text effect & custom animation
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3. Slide Show, Slide Transition, Slide Effects, Slide Animation

Learning Qutcomes:
After completing this subject, student will be able to

. Describe the basic features of Microsoft Word like documentation, Charts, Files,

Tables. Graphics, and Tools.

1. Describe the basics of Microsoft Excel such as Work Sheets, Work Books, Formulas,

Merging Cells, Shading, Formatting, Sorting, Charts.

I1I. List the basic features of Microsoft PowerPoint such as Creating slides, Inserting

pictures, Text Effects, Custom Animation, Slide Transition.

Teaching and Learning Methods:

Pre designed practical laboratory exercises are performed in the laboratory. Students
are given many examples based on a particular concept. Teacher helps and guides the
students to achieve the correct output for every exercise. Practice execrcises are

provided for better learning. A projector is used by the teacher for teaching the

approach for handling each and every exercise.

Contact Hours:
Lecture - NA
Practical — 3 hours/week

Private Study — Nil

Assessment Methods:

Exam

Percentage
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Progressive Evaluation:

1. Class experiments 25%
2. Lab Journal 25%
3. Class Quiz 10%
End Semester Examination; 40%

Subject Pass Requirements:
A student will be declared “F” or “D” grade as per his/her overall semester performancein a

subject if he/she does not appear, due to any reason, or obtains less than 20% marks either in
internal valuation (10 marks out of 50) or in the End Semester Examinations (10 marks out of
S0).

Student has to get an aggregate of 40%.

Reference Book:
I. Discovering Microsoft Office 2010: Word, Excel, Access, PowerPoint By Edward G

Martin

Department of Management

Subject Specification

Subject Title: Business Communication-1
| Subject Code:BBA108 Semester:1
Session:Monsoon (MO) Units: 1.0

Subject Coordinator:IndraniBasu

Other Faculty Members:Smita Prasad

Compulsory/Elective:Compulsory
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