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SECTION 1: PROGRAM SPECIFICATION

1. INTRODUCTION
The Department of Management offers Masters of Business Administration (MBA) that

prepares students to become highly competent and talented management graduates in
different domains like marketing management, financial management, system
management, human resource management & other specialized area.

MBA program enables students to learn specific knowledge and skills which make
them competitive in today’s business environment. Students are groomed to acquire
competencies to do their jobs efficiently and effectively in their respective areas of

interest.

The department offers a comprehensive curriculum with a learner centric education that
gives the students a holistic development. The department has highly dedicated faculty
members who strive for excellence in education and in providing excellent classroom

teaching with emphasis on practical learning,.

The faculty members strive hard to make our students successful and our Class
Advisors provide all necessary support. The ‘At Risk Committee” will also be
monitoring our students to provide appropriate guidance to students who find it difticult

to cope up with the curriculum.

While every effort is made to enhance learning skills, it is also a student’s responsibility

to work hard, explore and make use of all the facilities provided by the College.

2. PROGRAMME SPECIFICATION

This Programme Specification provides a synopsis of the main characteristics of the
Programme and the learning outcomes that a student is expected to achieve and demonstrate.
The Programme specification is also intended to communicate information about the

Programme to prospective students, current students, employers and staff.




Awarding Institution: | Birla Institute of Technology. Mesra, Ranchi, India

Programme Title: Master of Business Administration

Teaching Institution: Waljat College of Applied Sciences, Muscat, Oman
| Title of the Award: Master of Business Administration

Mode of Study: Full time

Language of Study: English

Programme Length: 2 Years / 4 Semesters

Date of this document

September 2017
written/revised:

3. PROGRAMME AIMS

The aim of this Course is to educate future business leaders for the region through quality
teaching and research. The Course aims (o impart high international quality education to
students; produce highly competent and talented management graduates in different
domains like marketing, finance and human resource management and finally make

students socially responsible so that they contribute positively in society.

LEARNING OUTCOMES
The Course provides opportunities for students to develop and demonstrate managerial and
entreprencurial skills, qualities and other attributes in the following areas. By the end of the

course students will be able to:

Knowledge Orientation:

« Management Concepts: Apply expert knowledge of management principles and
chosen business administration specializations.

o Analytical Approach: Develop knowledge of different analytical techniques to
problem solving and decision making.

e Knowledge of business laws and practices: Apply in-depth knowledge of companies’

commercial law, labour law and other laws pertaining to business decision making.

Skills Orientation:

«  Communication skills: Demonstrate efficient and effective communication skills.




e Analytical thinking: Apply knowledge to solve the increasingly complexity in
management and business.

e Quantitative Skills: Apply knowledge of accounting, statistics, economics and
finance related knowledge to problem diagnosis and solving.

e Leadership skills: Demonstrate the ability 0 encourage and motivate the teams or
individual to accomplish the common goals of the organization.

e Decision making: Ability to take right kind of decision in a more pragmatic manner
after the overall assessment of the environment.

Attitude Orientation:

e [nitiative: Demonstrate initiative through self motivation

» Conscientiousness: Demonstrate systematic and hard working approach towards
work

Cultural sensitivity: Exhibit knowledge of diverse socio-cultural attributes of people and

dealing with them effectively

5. ADMISSION CRITERIA

Students requiring admission to Master of Business Administration must have obtained

Eo 'I Award \ Duration Craditq
1

Master of Business Administration | 2 Years 94 '

\ | (Full Time) J

Bachelor’s degree with good grades (minimum 50% marks in aggregate or 2 minimum
CGPA of 2.3 on 4 Point Scale). The candidate must pass the entrance test and personal
interview conducted by the College. The subjects of entrance test are English and Numerical
Aptitude.

Application form can be collected from the Admission and Registration Department or

downloaded from the website www. waljatcollege.edu.om

6. ACADEMIC YEAR

WCAS academic year is from September 10 May. Monsoon (MO) session is from September
to January. Spring (SP) is from February to May. Students who have backlogs and have not
passed one or morc subjects may normally take summer semester exam during the summer

5ession.



Applications forms for entry 10 the Programme are normally accepted during the months of

May — August every year.

Application form can be collected from the Admission and Registration Department or

downloaded from the website www.waljatcollege.cdu.om.

T
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TEACHING AND LEARNING METHODS

Theoretical knowledge and understanding of management will be achieved through class
room lectures, faculty seminars, guest lectures, and student presentations and also by
directed study of appropriate journal based articles.

Subject-specific and practical skills will be developed through formal teaching.

Key research skills such as research design, statistical analysis and research ethics will be
Jearnt through research projects.

Intellectual skills will be practiced and demonstrated through the project viva voce and
student presentations at seminars.

Transferable skills, such as oral and written communication skills, will be developed
through students’ participation in various conferences, symposiums for oral

presentations, poster presentation of their research work and also report writing.

ASSESSMENT METHODS

The student's theoretical knowledge will be assessed in

Three quizzes are conducted and the best two is considered for evaluation,

One end semester examination of 3 hours duration

Assignments relating to syllabus

Project & critical analysis of their research. The project will also assess the

student's ability to research, critically evaluate and summarise the topic.

AWARD AND DURATION

Master of Business Administration isa 2 year/ 4 semester full time Course

10. COMPLETION REQUIREMENT AND GRADING SYSTEM

a)

Grade Point calculation:

A grade for each subject is awarded on the basis of 10 point scale. Maximum point for 1

credit is 10 points. The details as follows:

NOME 7,



Percentage of Marks Grade Point per credit

90% and above EX 10

80% to 89.99 % A+ 9

70% to 79.99 % A 8

60% to 6999% | B+ 7
50% to 59.99 % B 0 i

B 40% to 49.99 % » 5

20% to 39.99 % D 4

Less than 20 % F 0

b) Attendance and F~* Grade:
A minimum of 75% attendance is compulsory in all subjects. Students having less

than 75% will be awarded F* (F star) grade which means ‘failed due to shortage of
attendance’. Subjects in which students have been declared failed due to shortage of
attendance (F* Grade) have to be registered again in a normal semester provided the
subject is being offered in that semester and successfully completed with the

attendance requirement in order to pass the subject.

Note: Students are advised time to time during the semester to maintain their attendance

more than 75% in each subject.

¢) Minimum Passing Grade:

To carn academic credit in a subject. a student should get a grade “B” or above.

d) Calculation of Semester Grade Point Average (SGPA):
Each academic semester includes a defined number of credits, these credits depend on the

subjects registered. For example

Subjects Credits | Grade Points
Subjects-1 3 B 18 i
Subjects-2 4 G 20
Subjects-3 4 A 32




Subjects-4 3 EX 30

Subjects-5 2 D 8
Total 16 108
Total Credits Points 108
SGPA = e = - =675
Total Credits 16

¢) Caleulation of Cumulative Grade Point Average (CGPA):
CGPA shall be calculated as follows:
Total Credits Points Earned

CGPA = - -
Total Credits Required for Completing the Programme

f)  Calculation of Percentage of Marks:

Aggregate % of marks = CGPAX 10

(In the above example, Aggregate % of marks =6.75 x 10 = 67.5%)

g) Category of Awards:

i) First class with Distinction. = CGPA of 7.00 or more
i) First Class = CGPA 610 6.99
iti) Second Class = (CGPA 510599

h) Summer Semester to Clear Backlog Subjects:
Students to clear their backlog subjects can give examination during summer semester.
Students should register for the summer semester within seven (7) working days from the

date of declaration of the results.

e A student who has got a C, D or F grade can register for a maximum of four (4) subjects

during summer. No subjects with F* rade can be registered during summer session.
) g g g

e Summer session academic schedule is notified on the College website and on the College

notice board. It is the responsibility of the students to make use of these summer classes.

o Students are advised to contact Head of Department or their Academic Advisor for more

details.



i) Academic Progression from One Academic Year to another Academic Year:
Students having backlogs in more than 8 subjects in an academic year will not be permitted to
register for the subsequent academic year in regular semester and will have to register for
special semester to clear their backlog subjects.
i) Non-Collegiate (NC) Examination:
students, who have completed their full Course duration, but still have backlogs, can take
Non-Collegiate (NC) exams or register for the regular /summer session as special semester

students to clear their backlogs.

11. REFERENCING

The Masters of Business Administration Course follows the APA style of
referencing. Students are required to cite all references using the APA style of
referencing when writing their assignments or project reports. Work which is not
referenced will be accused of plagiarism and will lead to disciplinary procedures

according to unfair means policy.

12. PLAGIARISM, COLLUSION, CHEATING AND OTHER UNFAIR MEANS
Plagiarism is the act of claiming or representing someone else work and/or ideas as one’s
own. Plagiarism is a very serious offence and will be dealt with in a severe manner.

WCAS uses the Turnitin software to verify/identify plagiarism.

Collusion is the act of passing on another students work as your own. Collusion is also a

very serious offence and will be dealt by the College very strictly.

Cheating_is the act of copying another student’s work and passing it as your own
especially during exams. There are various forms of cheating like writing in your
calculator, writing in your hand/palms, bringing small chits etc. WCAS condemns all
forms of cheating. ‘Attempting to cheat’ is also considered ‘cheating’ and all forms of
cheating will be dealt with severely. Students can discuss their assignments with friends

and take input from teachers but the work submitted must be THEIR OWN.

o Students are advised to meet their Academic Advisors if they are not sure about

plagiarism, collusion, cheating or other forms of unfair means.

e The college has zero tolerance for using any kind of unfair means 1o improve

performance in examinations, assignment, project, quiz or test, etec.



13. KEY SOURCES OF INFORMATION AB

e BIT Website: wiww.bitmesra.ac.in

e WCAS website: www.waljatcollege.edu.om

14. KEY CONTACTS

OUT THE PROGRAMME

Name Designation Phone No. Email T
i T, . e —
Dr. S L Gupta Dean 24449193 | dean@waljat.net
) , Assistant Dean 24449194 i L
Dr. Alok Kumar Kushwaha (Academics) s 194 asstdean@waljat.net
. Head-Dept of 24449194 g
Dr. Sushil Kumar Management oxtn 236 hodmgt@waljat.net
. y L e ) 24449194 A
Dr. Arockiam Prakash Quality Controller extn 194 qc@waljat.net |
Ms. Thuraya Mohd Salim | Admission and 24449194 | thuraya@waljat.net
Al-Habsi Registration Manager extn 134
Ms. Ruwaiva Said Al- 24449194

Rabaani

Manager -Student Affairs \

extn 381

|

ruwaiya@waljat.net J

15. DEPARTMENT FACULTY AND STAFF

r No. | Faculty Name Extn No. FEmail B

1. | Dr. Jyoti Kumar Chandel 236 jyoti@waljat.net

2. | Mr. Mithun Shrivastava 240 mithun@waljat.net Bk

3. | Mr. Syed Aulia - 239 sved@waljat.nel o
- 4. | Dr. Niraj Mishra 234 niraj@waljat.net

5. | Dr.Sushil Kumar 235 sushil@waljat.net K
L 6. | Dr.Seema Varshney 243 seema@waljat.net

; P -_.;ﬂ‘;\ .



7. | Dr.Nupur Sen 219 nupur@waljat.net
8. | Dr. Srilekha Goveas o 324 srilekha@waljat.net
9. | Ms. Neclufer Aslam 325 neelufer@waljat.net
10. | Ms. Kusum Lata Mishra 326 kusum@waljat.net
11. | Mr. Prashant Kumar Singh 327 prashant@waljat.net
12. | Dr. A. Prakash 328 arockiamprakash@waljat.net
13. | Dr. G. P. Mishra 329
- dr.gpmishra@ywaljat.net
14. | Dr. Arvind Hans 330 arvind@waljat.net
135. | Ms. Sameena v 333 stimieena@walist e
16. | Mr.Sultan Khan sgg | PUEWALLANE
17. | Dr. Seema Gupta 332 seema.gupta@waljat.net

. 368 houda@waljat.net
18 | Ms. Houda Nasser Al-Quwaitai

19 | Mr. Said Khalfan Salim Al-Amri 412 said.al-amri@waljat.net
20 | Dr. Namrata Pathak 413 dr.namrata@waljat.net
Ms. Salima Ahmed Sultan Al- . -
L 21 Dughaishi 245 |salzma@“aljal.net l

16. OTHER DEPARTMENTS’ FACULTY TAKING CLASSES IN MANAGEMENT

DEPARTMENT
= No. Faculty Name Extn No. Email BN
. | DrVijayaP. 208 vijaya@waljat.net
2. | Dr Prabal Dutta 206 prabal@waljat.net
3 | Dr Anu Manchanda 340 anu@waljat.net J
S o 11



4. | Mr. Praveen James Sanga 347 praveen@waljat.nct ‘\
NMr. Mounir Mohammed Al Hussain 205 mounir@waljat.net
5 ;
: Mr, Vikash Sharma 226 vikash@waljat.net
Dr. Sounak Paul 335 sounak@waljat.net
%
; Mr. Roby Varghese 322 roby@waljat.net J
|
17. PROGRAMME STRUCTURE
SEMESTER 1
.

Subject Code Subject Name Credits
MBA 1001 | Management Principles & Practices 3.0
MBA 1003 | Financial Management And Accounting 3.0
MBA 1005 | Organizational Behavior 3.0
MBA 1007 | Marketing Management 3.0
MBA 1009 | Quantitative Techniques For Management 4.0
MBA 1011 | E-Business 3

3 3.0
MBA 1013 | Management Of Manufacturing Systems
MBA 1016 Manager Like Qualities (MLQ) WoniCedi
| -
SEMESTER 11
[Subjcct Code Subject Name ‘ Credits J

12




MBA 2003 | Human Resource Management 3.0
MBA 2005 | Business Research 3.0
MBA 2007 | Managerial Economic 3.0
MBA 2009 | Operations Rescarch 4.0
MBA 2010 | It For Managers 2.0
MBA 2011 | Strategic Managemcnt 3.0
MBA 2013 | Cost Management 34
BASS.ALa Business Communication C
(SESSONAL) |~ -
MSH1143/ ) = 3.0
MSH 1145 Breadth Course(French-/German-1)
SEMESTER III
FINANCIAL MANAGEMENT
Subject Code | Subject Name Credits
MBA 3002 Management Of Financial Services In Oman 3.0
' MBA 3004 Investment And Portfolio Management In Oman 3.0
MBA 3005 Corporate Finance 3.0 N
MBA 3008 International Finance In Oman 3.0
MBA 3013 Corporate Accounting 3.0
| MBA 3012 Management Of Financial Derivatives 3.0
MBA 3010 Corporate Taxation In Oman 3.0
"MBA 3097 | Strategic Cost Management 3.0
MARKETING MANAGEMENT
Subject Code | Subject Name Credits |
MBA 3017 Consumer Behaviour 3.0
' MBA 3020 Marketing Research In Oman 3.0 ]
MBA 3021 International Marketing 3.0
MBA 3023 Industrial Marketing 3.0

13



MBA 3028 Retail Management In Oman 3.0
MBA 3031 Sales & Distribution Management 3.0 4_\
MBA 3033 Brand Management 3.0
' MBA 3099 Advertising And Marketing Communication 3.0 _
'MBA 3029 | Services Marketing 3.0 |
HUMAN RESOURCE MANAGEMENT
Subject Code Subject Name Credits
"MBA 3035 Human Resource Planning 3.0
MBA 3038 Industrial Relations & Labour Laws In Oman 3.0
MBA 3039 Recruitment Selection And Training 3.0
MBA 3041 Organizational Change And Development 3.0
MBA 3043 Organizational Theory And Design 3.0
MBA 3045 Compensation And Rewards 3.0
MBA 3047 Performance Management Systems 3.0 3
MBA 3049 Individual And Group Behaviour 3.0
\_MBA 3093 Strategic Human Resource Management 3.0 N

SYSTEMS MANAGEMENT

Subject Code ' Subject Name Credilsj
"MBA 3051 | RD.BM.S 3.0
MBA 3053 Business Data Processing 3.0
| MBA 3055 Enterprise Resource Planning 3.0
MBA 3057 Programming Technology I (C+t) 3.0
HABA 3059 Programming Technology —I1 (.] ava Applications) | 3.0
MBA 3061 Software Engineering 3.0
MBA 3063 Multimedia And Web Designing 3.0
MBA 3065 Systems Analysis And Design(SAD) 3.0
I;MBA 3095 Computer Aided Management 3.0 :

SECTORAL SPECILIZATION

HEALTHCARE MANAGEMENT

14



‘ Subject Code Subject Name Credits \
l MBA 3067 Management of Healthcare Services-I 3.0 '
\ MBA 3069 Management of Healthcare Services-Il 3.0 .

OPERATIONS AND MANU FACTURING MANAGEMENT

Subject Code

Subject Name

Credits

MBA 3071

Technology Management

Supply Chain Management

3.0
i

EBA 3073 |

INSURANCE AND BANK MANAGEMENT

Subject Code Subject Name Credits

MBA 3076 Bank Management in Oman 3.0
LMBA 3078 | Insurance Management in Oman 3.0 |

HOSPITALITY MANAGEMENT

Subject Code | Subject Name Credits '|

MBA 3080 Hotel Management in Oman 3.0
| MBA 3082 Tourism Management in Oman 3.0

| =—=d

' SAF‘EMNAGEMENT

Subject Code | Subject Name | Credits |
\ MBA 3087 Safety Management-I \ 3.0 j
&BA 3090 Safety Management in Oman 13.0 \

|
SEMESTER IV
| Subject : , Credits |
\ Cods Subject Name l
‘ MBA 4013 | Business Law in Oman 3.0 \
\ MBA 4002 | Business Ethics & Corporate Governance 24 B
TMBA 4015 Entreprcneurs.hlp and Small Business 3.0 J
| Management In Oman

[MBA 4002 | Project 4.0 |

« Functional Specialization: Students will be offered 6 s

specializations (as above) and 2 subjects from any other

ubjects from any of the

specialization courses (as

15



above) in Semester-I1I (Total: 8 subjects) and Semester 1V (Total: 7 subjects).
Students can opt for specialization in any two functional areas. Students are required
to study $ subjects in any 2 areas of specialization; Six electives from cither of the
following groups of specialization courses and two electives from either of the
remaining groups for another specialization course.

e Sectoral Specialization: In addition to functional specialization, students are required
to take 2 subjects from any of the sectoral specializations mentioned above.

o In Semester IV, apart from functional Jsectoral courses, students are required to take 3

subjects of core papers and a project.

18. CURRICULUM SKILLS MAP

The Curriculum skills map helps in identifying the curriculum learning outcomes in each
subject. The assessment methods adopted to assess the achievement of these skills arc
mapped against Teaching (T), Practical (P). and Assignment (A) and are shown in section
18a. Assessment Mapping. The attributes achieved are mapped against Low (L), Intermediate

(1) and High (H) and are shown in section 18b. Attribute Mapping.

The skills. attributes and attitudes that are essential to achieve the learning outcomes are

categorised under
1. Knowledge Orientation
K1 — Engineering Knowledge

2 _ Problem Analysis (capacity to find, evaluate and use information for

developing /design solutions)

K3 — Analytical and Creative Skills
2. Skills Orientation

S1 — Modern IT Tool Usage

§2 — Individual and Team Work

S3 — Communication Skills

S4 — Management SKills
3. Attitude Orientation

Al — The Engineer and Society

16



A2 — Sustainable Design and Development
A3 — Ethics

A4 — Lifelong learning

17



a) Assessment Mapping:
Course Learning Qutcomes
Program g ] Knowledge Orientation Skills Orientation Attitude Orientation
Level Subjects studied =
eve K1 K2 K3 Sl T s4 ss Al A2 A3
Theory TlelalT pln|T PIA T|P\A T|E‘ AlT|P T|P| '1‘|] P T|pla|T|e|alT|P|A
| e
| MBA | Management Principles & Practices i | [
= 1001 S AN AN R MR N V < V V
5 MBA Financial Management and
= 1003 Accounting SN IV I IRV A R N 4 y 4 ] J
3 MBA Crganizational Behaviour
) 1005 AR EIRIRER J |y AR v ¥ y y A
4 MBA Marketing Management |
e = 1607 IR IEIEIE N MR Y N V A J +
5 MBA Quantitative Techniques for
- 1009 | Management NS A N ) \' V v
= p MBA | E-Business
& = N o1 MR v v ¥ J y
1/ RO\ p MBA | Management of Manufacturing Systems
J:J‘ 2 N\ 7| 013 J V] v J
| < \
i 3 .I ' | Tht.'Ql‘}-'
1 \ - S
\ SN y /} % [ | MBA | Business Communication ; .
¥ A 2014 MEIRAR IR RIRIR ¥ y y A
~— " 2 MBA Human Resource Munagement
: 2003 o 4]A v | ol v V \ i A B
— 3 MBA Rusiness Research . _
I v A ol v X M v v v J
g i MBA | Managerial Economics .
- 2007 J V)Y R N V y v y v
£a s MBA | Operations Research
=i 2009 Y SR J ¥ \ y v ¥ y
6 MBA Strategic Management ) :
2011 v R A ol ¥ ¥ v v | J v
7 MBA | Cost Management
2013 z Vi €] V v V + v A
Laboratory
1 MBA | IT for Managers ‘ [ ] ‘ | ‘ ‘ [
| 2010 \n"a'\i\fv\i\fl\w\d‘ v vfv]v vV viv|v|[vlvlvlvlvlivl |




Second year
I Semester

FINANCE SPECIALIZATION

MBA 3002 | Management of Financial Services in
Oman
|
u V|V VY y i vV u v \ y
.| MBA 3004 | Investment and Portfolio Management [
5 in Oman J v N VA v v' V| “ + + 5
3| MBA 3005 | Corporate Finance J iy J| v v v 3 4 J J J
4 . MBA 3008 | International Finance in Oman J S| il r 4 J1 K 4 3 v
5 MBA 3010 | Corporate Taxation in Oman ) )
S v v il I + o V|V ¥ J + ¥
6 MBA 3012 | Management of Financial Derivatives in
Oman \ K ¥ |A v y V| Y ViV 4 3
=| MBA 3013 [ Corporate Accounting ; | ; i 1 :
£ MR V VA B N y VA 4]+ S 3 v
g MBA 3097 | Strategic Cost Management
g y VW A W o vy y 3 Nl y
MARKETING SPECIALIZATION
\MBA 3017 | Consumer Behaviour N
' ‘ MEEIENFIEEIE MEEIRIEK Y Y
,|MBA 3020 | Marketing Research in Oman , , , ‘
= J il VN V| Vv L W i Y v
5 3 MBA 3021 | International Marketng
Ay ) V v R Y + vV J v V
‘l 4 MBA 3023 | Industrial Marketing [
] ) ¥ ol R iR AR M v J v N
i MBA 3099 | Advertising and Marketing
4 5 Communication N 1 I V| A N 2 \ 4 A
6 MHEA 3028 | Retml Management in Oman |
v L VA 3 y y A W V
7|MBA 3029 | Services Marketing , .
J v B R R v v VA y v
8 MBA 3031 | Sales and Distribution Management |
_ A VY v ol I ¥ v +{ v v v
9 MBA 3033 | Brand Management
' A VIV Y] N M v y A v
HUMAN RESOURCE SPECIALIZATION
1 MBA3033 Human Resource Planning ; o |
B v AR ol IR N | W o i h v A
2 MBA303] [ndustrial Relations & Labor Laws in
Oman v B VA v | v v 3 v b

19




3' MEA3C3Y Recruntment, Selection and Training : . ] |
W o e J VA ol I y y \ v v
4| MBAS3C4] Organizational Change and Development J £l f ; ]sf J i ; ; ]
v W V| 8 il N A A
5 MBEA3043 Orgamzational Theory and Design [
g : y AE ol I K AR J 3 \ y N
6| MBA304S Compensation and Rewards | . .
RN IR I NI R J v R v
7| MBA3047 Performance Management Systems J gl v 414 01 4 Jl v N | J J
N W k]
3 MBA2049 [ndividual and Group Behaviar
| VA ¥ VW | vl | ¥ y V
9 MBA 3039 Strategic Human Resource Management : N [
. o iV R vV A y V ¥ v v
SYSTEM MANAGEMENT SPECIALIZATION
| MBA3OST | RDBM.S. | i ]
T v v v v|v|v]v]|v v ivliv]lv|v|v]|y v | v v v vy
2 MBA3053 | Business Data Cammunication :
e v viviviviv[v|v viv|v|vlv|v]|v v v v viv]v
3 MBA 3055 | Enterprise Resource Planning " i L Vel Lo lsn | s dlvlvilolsg \.f i i alwlz
W |
4 MBAIOST | Programming Technology — 1 (C++) | |
v VI iv]v]v | V[V |V ol ] ¥ | al ]| ] v |V v viv]v
SMBP, 3059 | Programming Technology —11 (Java | [ |
Application) MRARARAR AR AR ARAR viv|viv vV Vv v MRAR:
6 MBAZ061 | Sofiware Enginecring |
v VIV ]V |[Vv]V ]|V 'R AR AEERARAR vV v viv]v
7 MBA3063 | Mulumedia and Web Designing
) v viv]viv| V|V v Vv iviv|v]v]Vv]V vV Vi Viv]vy
¢ MBA30G3S | System Analysis and Design i T
v Yy Vvl | )Y ¥ 'R AR AR AR ARER v |V v viv] v
o MBA3O95 | Computer Aided Management
v Vv iviv]v|v]|w v \." Vv v]v Vv v viv]v |
HEALTH CARE MANAGEMENT
SPECIALIZATION -
1| MBA30S7| Management of [lealtheare Services-1 J d | \ i1 J J J \ J
2 | MBA306Y) Management of Healthcare Scn'iccs-_ll 4 4y ol o N | J y 4 N
OPERATIONS AND MANUFACTURING
MANAGEMENT SPECIALIZATION
1 |MBA3071 | Technology Managcment J J N ] y ¥
MBA3073 | Supply Chain Management e i e
2 - Y N o N J J J J
INSURANCE AND BANK MANAGEMENT
SPECIALIZATION
§| BEEABOTH] ek ampmaertin s el WP T VT T TP T T T HEEEETIERRE

20
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15 b. Curriculum Skills Map: Attribute Mapping

Course Learning Qutcomes
1. Knowledge Orientation 2. Skills Orientation 3. Attitude Orientation
Program 3 2
Level Subjects studied
Kl K2 K3 S1 S2 S3 S4 S5 Al A2 A3
Theory L{trjg|Lj{t1| H|jL|{I|H|L|I H|L|I|H|L|]1I|H|L|I|H]JL|I1]|H L l I {H|L]|I H L
MBA 1001 Management
| Principles &
Frartices v V V v \ + v y v A
MBA 1003 Financial
2 Management and
Accounting y 4 | J y J J N J
i BA 1003 Organizational
- =5 3 [ Behaviour N \ v \ v M v V BRI
N 7 E A MBA 1007 Fiarkcu’ng
R NS = " n Ao i | ;
£ A\ = e | lanagement J N A y N N 3
T __ONCN MBA 1009 Quantitative
\'I. - ‘.‘ 5 I'I"eclmiques for
" r j [ _Ma.nagement | J v N ] Y N \‘f
o BA 1011 E-Business
N G PRI B J J J v J J
",-f BA 1013 anagement ol
- 7 anufacturing
e i'S_vslumS. y \ 4y N i J 3
Theory
| MBA 2014 | Business N
! Communication | N o o | y J J \{
=g MBA 2003 | Human '
o g 2 i Resource ‘
‘g 2 | Munagzement J J A N 4 J il | y
g 5 | MBA 2005 | Busincss :
Rescarch v { v v v d v I v y
MBA 2007 | Managerial |
= Economics 4y J 3 | Y 4




| MBA 2009 | Operations ‘ ‘ |
» Research 4 | i \ i
MBA 2011 | Strategic
6 Management N \
MBA 2013 | Cost |
7 Management J |y | | o J | N | J
Laboratory
MBA 2010 | [T for Managers ) ‘
| | AEENEENEENEENEENEENEENER NN NN NN
FINANCE SPECIALIZATION
MBA 3002 | Management of | | ‘ ‘ ‘
i Financial
Services in _
i Oman AR v A y
MBA 3004 | Investment and
2 Portfalio
Management in
- Oman A M N N y
3 MEA 3005 | Corporate
Finance V| v V \ J
E ] MBA 3008 | [nternational
E% 4 Elna"ncu!ll
cw g v | L ¥ v N
w= MBA 3010 | Corporate
5 Taxation in
i Clma ¥ |3 Y ¥ \ 5
MBA 3012 | Management of
Financial
] i
Derivatives in
Oman N . ~ ~ A -
3 MBA 3013 | Corporate
N Accounting g |« i J N J
" MBA 3097 | Strategic Cost
Management N | “ Y \ N \ | |
MARKETING
SPECIALIZATION
MBA 3017 | Consumer
_1 Behavior d1 4 J J J 4
MBA 3020 | Marketing
2 Research in
Oman v | Y 3 + 3 Y +
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MBA 3021

Intemational
Marketing

MI3A 3023

Industrial
Marketing

J

L

MBA 3099

Advertising and
Marketing
Communication

MBA 3028

Retail
Management in
Oman

<

MBA 3029

Services
Marketing

U

MBA 3031

Sales and
Distribution
Management

9

MBA 2033

Brand
Manapgement

HUMAN RESOURCE

SP

ECIALIZATION

MBA3035

Human
Resource
Planning

MBA3038

[ndustrial
Relations &
Labor Laws in
Oman

MBA3038

Recruitment,
Selechion and
Traming

MBA304L

Organizational
Change and
Development

J

]

th

MBA3043

Organizational
Theory and
Diesign

MBA3045

Compensation
and Rewards

MBA3C47

Performance
Manazement

Systems

MBA3049

Individual and
Group Behavior

{
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| SPECIALIZATION

MBA 3039 | Sirategic
9 Human ‘
Resource
Management y A v M |
SYSTEM MANAGEMENT
SPECIALIZATION
| | MBA30SI [ RDBMS J m =] v J N g .
MBA3053 | Business Data -
E | Caommunication ! ¥
MBA 3055 | Enterpnse
3 Resource
Planning, 4 ¥ J J y N K J
MBAS057 Programming
4 Technelogy - [
(C+4) \ v V V N J 3 3
MBEA 3059 | Programminy,
< Technotogy 1
i (java
Application) \ V W N 4 N J J
6 MBA306L Saftware
Engineering Y Y v ¥ | v v v
7 | MBA3DA3 Multimedia and ]
Web Desizning Y y v 2l N v \ v
MBA3U65 | System
g Analysis and
UCSlgﬂ V J v 3 N] y y J
| MBA3095 Computer
g | Aided
Management . 4 J J | J J i
HEALTH CARE
MANAGEMENT
SPECIALIZATION
MBA3067 | Management of |
| Healthcare
Services-| \ N 4 ¥ ‘
MBAJ069 | Management of |
2 [Healthcare
Services-I1 ! |
v N M Y
OPERATIONS AND =]
MANUFACTURING
MANAGEMENT
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MBA3JOTI | Technology
] Manazement y N i ‘ 3 | ] ]
MBA3073 | Supply Chain |
2 Management 5 N J | A Y v Y
INSURANCE AND BANK
MANAGEMENT
SPECIALIZATION
MBA3076 | Bank
| Management in
| Oman v N + Y N \ 3y
MBA 3078 | Insurance
2 Management in
CIman < Vv J y v 3 A
HOSPITALITY
MANAGEMENT
SPECIALIZATION
MBA3080 | Hotel
| | Management in
| Oman 3 < | J J J J
MBA3082 | Tourism
2 | Management in
| Oman y A + N v v v
SAFETY MANAGEMENT
SPECIALIZATION
I MBA 3087 | Safety
Manazement | < ¥ J + \ i
MBA 3090 | Safety
2 Management in
Oman ¥ v A + v y
Theory
| MBA 4013 RBusiness Law in |
Nman N v | v Y V
MEA 4009 Business Ethics & B
3 Forporate
i [1overnance - < | 4 4 J J
8 & MBA 4015 [Fntrepreneurship I I
= 1 : |
- = wnd small business
E & 3 management i
&z linan ' I | !
X A \ A v Y
g | MBA40D2 Project | i )
¥ N A V \
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